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Being the boss

By Sheny Karasik
Special to The Siar-Ledger

¥ ew franchise opportunitles: are reviving the
American Dream in nurthern Tew Jersoy, as

- those with business experience decide that

 being their own boss is whit it's all about.

But it takes more than an entreprencarial spirit to
turn #ny franchize opportunity into & sueeessful enter-
prise. Passlon 15 the ope essential when it comes Lo
owning and flourishing in your own business, zays
Juson Btreet, president of Applegate Inc. Applegate
‘Inc. offers the opportunity to operate an ﬁpp]egate
Farm Franclised Store featuring “hememade™ jee
maminemamprndmand other itenms such as jge
eream toppings, candy, caramel apples, confectionery
ltems, cookies, cakes, pies, and frogen and unfrozen
‘Aesgarts,

“We are oot your typical franclise” save Street
This long-standing Tamily-owned business located in
IMontelair i€ not lpoking for investors, but other famiky-
oriented business-minded people whe share the same
Palues, “Selling lee cream is a fun husiness, and the at-
musphere is happy. This is'a busisess where family
-can work together. You bave to be the kind of person
who enjoys serving others, who haz good people skills,
“und is @ hands-on individual "

Currently there are franchize locations fn Nutley,
East Hanover, Cranford. Freehold, Totows, Sommit
atid Upper Montelair, The estimat ed initial investiment
to establish an Applegate Farm Franchised Store
ranges from §137.650 to 5322000 The comprehensive
training, which foenses on variows operational and
managerial aspects of the store, includes both class-
roam and oo-the-job training, assistance in the con-
struction of the location, and in-stere training. *(Fran-

Operafing an Applegate Farms Franchised
Store, and serving up a wide range of ice cream,
snacks and desserfs, can be a sweet proposition |
for a budding entrepreneur,

chise owners) are never left alone until they are ready
to be Teft glone, and we pontinue fo alfer assislanee™
Strest adds.

Corrmercial cleaning & now a 8705 billion industry.
Jani-King, the worlds leading commercial cleaning
franchise company with more than 10000 authorized
Iranchise swners worldwide, offers an opportunity for
would-be business owners. Through & network of more
than 100 regional offices, Jani-King contracts comrmer

nlaanhg services, with the work being performed
hrtmﬁwnmﬂntwmpuymmdm
one of the top franchise companies: Mo, | in home-
based franchise, and No. 3 in low-investment franchise,

According to Bobert Elndred, director of public re-
htiuiﬂ at corperate headquarters in Dallaz. the start-
upmhe_gh:sm abiout $8.000, depending on how much
initial buginess iz desired, Franchisees underps an ex
lensive two-week training program,

“Bome start off part-time for six months to a year
and then go fulldime, Mucl of the growth iz dependent
on the individual and what they want Lo do with their
bsiness, " savs Kindred

When considering & franchise bosiness, many rec-
mmmend looking at the faslest-growlng, mest profita-
ble industries in todav’s economy. One of the few busi-
negses that flodrizh in & bad ecanomy is dry cleaning,
OXX0 Care Cleaners, a premler garment-care center,
is revolutionizing the traditional dry cleaning indusirs,
says owoer Solomon Mishann, The company's boy-
tgue-style air-conditioned  stores;  environmentally
safe cleaning . products; technologically | advanced,
state-ol-the-art Cgarment eare equipment;
and 24hour ATM style pick-up windows are making
OXXD0 an exceptional franchise opportunity.

No prior experience is necessary, either. "Most of
our franchise owners are entrepreneirs, professionsls
who wanled to go off into their own business. OXX0
requires the owner fo be st the store st least the first
vear; they must be a hands-on person. Investment de-
pends upon size of stere, but ranges from SZ60,000 to
$500,000" he says. OXXO has lecations in Fair Lawn,
Denville, Teaneek, Englewood and Northvale.

Saladworks: serves up-an-opportunity for would-be
franchize owners that iz irresistible—offering healthy
fod b an inereasingly health-conseious  population.
Again. people skills and tusiness management experi-
ence is'kev {0 belng suecesshil in his franchise, with
an Investment from §215.000 for a food-court location
and from $437000 for a4 fullsize cafe store. Corporate
Ieadquarters is located in Conshohocken, Pa. with sey-

ceral Mew Jerzey locations.

“A concept has to have been I buziness for at least
10 years Lo finetune its business medel.” says CEOD znd

John Seardapane, CEQ and founder of
Saladwerks, says his health-conscious
franchise offers a proven business concept.

[founder John Seardapane. “A franchise company and

lts nm'pwa.teﬂlture need to be well-enough éstab-
lished: to he ahle to teach It to somebody, Sines Sal-
adworks has beet around for almost 20 years, we have
suceessiully been ahie to replicate the concept of any
individaal regardless of thelr background or experi-
ence b business” Scardapane’s best advice for any
franchise seeker i3 to follow fhe company model a5
closely a8 possible 10 maximize your husiness poten-
tial—the bugs have already been worked out, o gou
wion't repeat the same mistakes. -
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